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1 The comment must be accompanied by an 
explicit request for confidential treatment, 
including the factual and legal basis for the request, 
and must identify the specific portions of the 
comment to be withheld from the public record. 
The request will be granted or denied by the 
Commission’s General Counsel, consistent with 
applicable law and the public interest. See 
Commission Rule 4.9(c), 16 CFR 4.9(c).

Federal Deposit Insurance Corporation. 

Robert E. Feldman, 
Executive Secretary.
[FR Doc. 05–9596 Filed 5–10–05; 12:52 pm] 

BILLING CODE 6714–01–M

FEDERAL RESERVE SYSTEM

Formations of, Acquisitions by, and 
Mergers of Bank Holding Companies 

The companies listed in this notice 
have applied to the Board for approval, 
pursuant to the Bank Holding Company 
Act of 1956 (12 U.S.C. 1841 et seq.) 
(BHC Act), Regulation Y (12 CFR part 
225), and all other applicable statutes 
and regulations to become a bank 
holding company and/or to acquire the 
assets or the ownership of, control of, or 
the power to vote shares of a bank or 
bank holding company and all of the 
banks and nonbanking companies 
owned by the bank holding company, 
including the companies listed below. 

The applications listed below, as well 
as other related filings required by the 
Board, are available for immediate 
inspection at the Federal Reserve Bank 
indicated. The application also will be 
available for inspection at the offices of 
the Board of Governors. Interested 
persons may express their views in 
writing on the standards enumerated in 
the BHC Act (12 U.S.C. 1842(c)). If the 
proposal also involves the acquisition of 
a nonbanking company, the review also 
includes whether the acquisition of the 
nonbanking company complies with the 
standards in section 4 of the BHC Act 
(12 U.S.C. 1843). Unless otherwise 
noted, nonbanking activities will be 
conducted throughout the United States. 
Additional information on all bank 
holding companies may be obtained 
from the National Information Center 
Web site at http://www.ffiec.gov/nic/. 

Unless otherwise noted, comments 
regarding each of these applications 
must be received at the Reserve Bank 
indicated or the offices of the Board of 
Governors not later than June 6, 2005. 

A. Federal Reserve Bank of Boston 
(Richard Walker, Community Affairs 
Officer) 600 Atlantic Avenue, Boston, 
Massachusetts 02106–2204: 

1. First Brandon Financial 
Corporation, Brandon, Vermont; to 
become a bank holding company by 
acquiring 100 percent of the voting 
shares of First Brandon National Bank, 
Brandon, Vermont.

Board of Governors of the Federal Reserve 
System, May 6, 2005. 
Robert deV. Frierson, 
Deputy Secretary of the Board.
[FR Doc. 05–9442 Filed 5–11–05; 8:45 am] 
BILLING CODE 6210–01–P

FEDERAL TRADE COMMISSION

DEPARTMENT OF HEALTH AND 
HUMAN SERVICES 

Public Workshop: Marketing, Self-
Regulation & Childhood Obesity

AGENCIES: Federal Trade Commission 
(FTC or Commission); Department of 
Health and Human Services (HHS).
ACTION: Joint notice announcing public 
workshop and requesting public 
comment and participation. 

SUMMARY: The FTC and HHS are 
planning to host a public workshop, 
‘‘Marketing, Self-Regulation & 
Childhood Obesity,’’ to explore self-
regulatory marketing initiatives in the 
food and beverage industry that respond 
to concerns about childhood obesity. 

The event is open to the public and 
there is no fee for attendance. For 
admittance to the conference center, all 
attendees will be required to show a 
valid form of photo identification, such 
as a driver’s license. 

The FTC will accept pre-registration 
for this workshop. Pre-registration is not 
necessary to attend, but is encouraged 
so that we may better plan this event. To 
pre-register, please e-mail your name 
and affiliation to the e-mail box for the 
workshop, at 
FoodMarketingtoKids@ftc.gov. When 
you pre-register, we collect your name, 
affiliation, and your e-mail address. 
This information will be used to 
estimate how many people will attend 
and better understand the likely 
audience for the workshop. We may use 
your e-mail address to contact you with 
information about the workshop. Under 
the Freedom of Information Act (FOIA) 
or other laws, we may be required to 
disclose the information you provide to 
outside organizations. For additional 
information, including routine uses 
permitted by the Privacy Act, see the 
Commission’s Privacy Policy at http://
www.ftc.gov/ftc/privacy.htm. The FTC 
Act and other laws the Commission 
administers permit the collection of this 
contact information to consider and use 
for the above purposes. 

Additional information about the 
workshop will be posted on the FTC’s 
Web site at http://www.ftc.gov/bcp/
workshops/foodmarketingtokids/
index.htm.

DATES: The workshop will be held on 
July 14 and 15, 2005 at the Federal 
Trade Commission’s Satellite Building 
Conference Center located at 601 New 
Jersey Avenue, NW., Washington, DC. 
Comments and requests to participate as 
a panelist in the workshop must be 
received on or before Thursday, June 9, 
2005. 

Requests to Participate as a Panelist: 
Persons filing requests to participate as 
a panelist will be notified on or before 
Thursday, June 23, 2005, if they have 
been selected. For further instructions, 
please see the ‘‘Requests to Participate 
as a Panelist in the Workshop’’ section 
below. 

Written and Electronic Comments: 
Any person may submit written or 
electronic comments on the topics to be 
discussed by the panelists. Such 
comments must be received on or before 
Thursday, June 9, 2005. For further 
instructions on submitting comments, 
please see the ADDRESSES section below. 
To read our policy on how we handle 
the information you submit, please visit 
http://www.ftc.gov/ftc/privacy.htm.
ADDRESSES: Comments and requests to 
participate as a panelist in the workshop 
should refer to ‘‘Food Marketing to Kids 
Workshop—Comment [or Request to 
Participate], Project No. P034519’’ to 
facilitate the organization of comments 
and requests to participate. A comment 
or request to participate filed in paper 
form should include this reference both 
in the text and on the envelope, and 
should be mailed or delivered, with two 
complete copies, to the following 
address: Federal Trade Commission/
Office of the Secretary, Room 159–H 
(Annex H), 600 Pennsylvania Avenue, 
NW., Washington, DC 20580. Because 
paper mail in the Washington area and 
at the Agency is subject to delay, please 
consider submitting your comments in 
electronic form, as prescribed below. 
Comments and requests to participate 
containing confidential material, 
however, must be filed in paper form, 
must be clearly labeled ‘‘Confidential,’’ 
and must comply with Commission 
Rule 4.9(c).1

Comments filed in electronic form 
should be submitted by clicking on the 
following Web link: https://
secure.commentworks.com/ftc-
foodmarketingtokids and following the 
instructions on the Web-based form. To
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